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Director — Events & Marketing, American Management Association {AMA)

With a century-long legacy in management training and leadership
development, the American Management Association (AMA) is transforming
the landscape of professional growth across South Asia, through curated
events, high-impact membership, exclusive CEO & CXO roundtables, expert
research and publications, AMA continues to redefine what leadership
excellence looks like in the region.

A Holistic & High-Impact Event Ecosystem

AMA is not just an association, it is a strategic knowledge partner, an
ecosystem architect and a catalyst for community building.

Across South Asia, AMA delivers a powerful portfolio of flagship & community
forums, CXO summits and specialized sector-wise events. These platforms
span critical domains such as:

¢ Human Resources & Workforce Transformation

¢ Technology, Innovation & Digital Leadership

¢ Banking, Fintech & Financial Services

¢ Education, Learning & EdTech
¢ CEO, CXO & Board-Level Strategy Dialogues

Each engagement is thoughtfully designed to go beyond visibility, creating
environments where decision-makers, innovators, enterprises, startups and
policy leaders come together to exchange ideas, build networks and drive
change.

AMA's expanding event calendar features regional summits, intimate
roundtables, research-driven dialogues, academic partnerships and
innovation showcases, each purpose-built to deliver measurable value and
future-ready insights.



INTRODUCTION

For over 100 years, the American Management Association (AMA) has stood as
a global force in leadership development and industry innovation. As a
non-profit organization shaping the global exhibitions and event ecosystem,
AMA has become a trusted forum for exchanging breakthrough ideas,
emerging trends, and future-ready practices.

With a thriving community of 1,00,000+ international members, AMA
continues to empower leaders across sectors. The AMA Influencers Edition
2025 celebrates India's leading visionaries, individuals shaping thought,
culture and the future of work.



APPROACH & METHODOLOGY

The AMA Influencers Edition 2025 is built on a targeted, research-first
methodology that emphasizes quality, authenticity and impact. This year's
speaker and influencer selection was curated through a blend of in-depth
internal research, digital analysis, and industry insight mapping.

Our objective was clear: to identify credible voices who consistently drive
meaningful conversations, shape professional discourse and influence
communities across digital and leadership platforms.

By combining data-driven evaluation with expert qualitative review, AMA
ensures that the 2025 cohort reflects India’s most authentic, future-ready and
high-impact leaders.

EVALUATION CRITERIA

Each selected speaker was assessed through a robust multi-layered framework,
including:

4 ® s
Digital Presence Engagement Content Consistency

Visibility, relevance and Quality of interactions, Regularity, relevance and
reach across key platforms. audience responsiveness, value-driven
and conversation depth. communication.

*

Thought Leadership Influence Index

Contribution to industry Overall impact, credibility
knowledge, insights and and ability to shape
strategic perspectives. opinions and trends.




KEY METRICS

Discovery Footprint
O Evaluates overall digital reach, including impressions, follower

growth and search presence. This metric reflects how widely
a leader’s voice and content are discovered across platforms.

Conversation Dynamics Score

Measures the depth of audience engagement through likes,
shares, comments and meaningful exchanges. It helps determine
how effectively a leader sparks conversation and community
response.

Output Consistency Measure

Assess the frequency, consistency and breadth of content
shared across multiple formats. This metric highlights how
actively and regularly a leader contributes to the digital
ecosystem.

Strategic Insight Score

Reviews the quality of insights, originality of ideas, expert
citations and keynote participation. It identifies leaders whose
perspectives influence industries and shape professional dialogue.

Credibility Impact Score

A consolidated rating combining digital impact, industry
relevance, credibility and audience trust. This score reflects a
leader’s overall ability to inspire, influence and drive
meaningful change.
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PUBLISHED IN AMA JOURNAL,
JANUARY EDITION 2025

The Indispensable
Link Between
Innovation and
Team Building
wovation isn't just about big
pas—i's about b
together o think e
collaborate openty, and break down
silos. When done right. team
building fosters trust, creativity, and
8 culture of bokd experimentation -
all essential for staying ahead in
16diay's fast-chang ing world
Read the full article to know more!
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Al - The Next Chapter
in Employee Care
With 62% of Indian professionals
la< ing burnout, traditional
solutions aren't enough,
9 Up—not just
hwl(h but proactively suppor
-ting mental well-being, detecting
burnout early and personalizing
engagement strategies. Companies
Using Al-driven wellness see higher
retention and stronger team
orale, Curious About how Al fs
redefining employee care? Read
the fullstory!
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arty,
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all the diference. Read more to
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Al-powered workplace? Read the
full article! PUBLISHED IN AMA JOURNAL,
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Organization

Development

Organizations don't
wransiorm—people do. Thiough
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INTRODUCING engagement Curious to know how
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in transformation?
Read the full stary!
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human connections. Read the full
article 1o know more!
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JANUARY EDITION 2025

How Women Leaders
are Revolutionizing

- Get Your
Article Today
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Rewards and Loyalty f’
for All Stakeholders:
Employees, Channel
Partners, and
Consumers
Layaly ' justfor ustomers
e ,Alr-ﬂu[h g channel
partnerships, and driving long-term
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Using Al to Create
Innovation and
Collaboration

Al adoption is no longer
optional—its esse
Frorn saciuky concen

company culture shifts,
integrating Al requires.strategy,

More info Call Us:

& 806532 5150 il www.amssouniasiaorg

‘shaping the future of their
organizatons. Discover what sets
them apart in this insightful read Scan to Read

e Full Article
MOSTARA SAVYAD!
Author and o long-time contributor
PUBLISHED IN AMA JOURNAL, SSIA e PORA e
JANUARY EDITION 2025

Train Individuals,
Not Employees,
Human-Centric
Approach

Emations drive performance,
yei many companies overlcak
their impact. Investing in
amployes well-being boosts
engagement, productivity, and
loyalty. How can leaders foster
ematicnal intelligence in the

FROM THOUGHT TO TRANSFORMATION
workplace - especially in remote
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Climbing the Helghls
of Communi

Lem

27th November 2025, The Lalit Ashok, Bengaluru

the i aring
Industry

Women leaders are
transforming the
manufacturing industry by
driving innovation, embracing
cutting-edge technologies,
and fostering inclusivity. Their

adership is reshaping the
sector through automation, Al
and sustainability
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As a Manager,

How Do You Address
QUIET QUITTING?
Quiet quitting isn't just about
dloing the bare minimur-
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and poor workplace culture.
When employees feel unheard and'
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Fixing the Broken
Ladder for Future
Women Leaders

Despite making up more than
half of the US. workforce.
women hold only 35% of senior
leadiership roles - heid back by
broken carear rungs, lack of
SUPPOIT, and bias. Fixing this
requires intentional action in
(s A\,
leadiership development. Read
miare on how organizations can
diive real change.
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ABOUT AMA

With a legacy of over 100 years in leadership development and management
excellence, the American Management Association (AMA) stands as a global
catalyst for professional growth and organizational transformation. As a
non-profit body shaping the exhibitions, events and learning ecosystem
worldwide. AMA enables the exchange of pioneering ideas, emerging trends
and future-focused practices.

Across South Asia, AMA drives impact through curated events, premium
memberships, CEO & CXO roundtables and research-led publications that
empower leaders across industries. With a strong presence in India, AMA
connects decision-makers, innovators, enterprises, policymakers and
educators to foster collaboration and accelerate progress.

Discover AMA's 2025-2028 Event Calendar spans major Tier 1 & Tier 2 cities,
offering transformative experiences through leadership summits, community
forums, panel discussions and strategic round tables.

UPCOMING EVENT TIMELINE
2026 - 2028

Ahmedabad Chennai Kolkata Jaipur Coimbatore Amravati

Feb-26 Aug-26 Feb-27 Aug-27 Feb-28 Aug-28

May-26 Nov-26 May-27 Nov-27 May-28

Hyderabad Pune Sri Lanka Delhi Mumbai



AMA at a Glance
100+ 1,00,000+

Years of global leadership & International Members
management expertise across sectors

Annual CXO & C-Suite

Events & Summits across Roundtables Annually for
South Asia boardroom-level dialogue

1 Lakh+

Reach through AMA
Quarterly Magazine

As a premier body for management excellence and a key trade association for
the global exhibitions and events sector. AMA serves as a vital platform for the
exchange of transformative ideas, innovative strategies and actionable
insights across industries.

Membership That Fits You

Corporate Institutional Individual
Businesses seeking Universities, public bodies, Professionals, consultants,
leadership development, and associations looking and entrepreneurs aiming
industry exposure for collaboration and to sharpen skills and
and enhanced influence knowledge-sharing expand their network
Disclaimer
Al JQ\FV’A\:‘ /er |tt Memberships, roundtables, ":/‘“‘J publicatic r‘w are < _JbieC‘ tj an wual pr ﬂrdir

updates, av: ele || y and interng \gwu-:"i- AMA reserves the Jhl to modify event schedules,
themes, for at and merr |h_tr5+"‘-io bcn: its without prior notice.
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